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But that’s just the starting point for developers
seeking to wow potential buyers with their unique
offerings. How about a shark tank in the lobby, a
skating rink on the beach or a musical “jam room”
equipped with guitars, drums and a piano?

“Today, developers are offering truly outrageous
amenity packages in their buildings,” says Lombari,
a broker/associate with Keller Williams Luxury
Homes International in Miami. “The competition
has really cranked up a notch.”

At TurnberryOceanClub, a 154-residence ocean-
front tower in Sunny Isles Beach, the long list of
amenities begins with a three-story “sky club,” fea-
turing an indoor fitness center, full-service spa and
open-air outdoor gym facing the ocean.There’s also
a social level with a private dining room and cater-
ing kitchen for parties of up to 100 people, as well as
a pet retreat for owners who don’t want to walk their
dogs outdoors in the rain.

But perhaps the most jaw-dropping amenity in

the development is a pair of cantilevered infinity-
edge sunrise and sunset pools 300 feet up that ex-
tend out from the building, one hovering above
the ocean, the other perched over the Intracoastal
Waterway. “You can step into the pool and look
down on the beach,” says Dan Riordan, Turnberry
Associates’ president of residential development.

Not far away,The Estates at Acqualina, a 50-sto-
ry, two-tower development in Sunny Isles Beach,
offers other astounding lifestyle amenities, includ-
ing an outdoor wave simulation machine for surf-
ers, a spa and fitness center, and Circus Maximus,
an entertainment facility offering an indoor skat-
ing rink, four bowling lanes, a 25-seat theater and a
race car simulator.

Acqualina also boasts a Wall Street trading room
with a digital ticker and private rooms where resi-
dents canmake their trades, according to the devel-
opment’s president, Michael Goldstein.

A fewmiles south,OceanaBalHarbour, a 28-floor

tower in that village, equips all residence kitchens
with a cappuccino maker and a two-zone wine cel-
lar. Elsewhere on the property, residents can take
advantage of a movie theater and fitness center.

A CHANGING MARKET
A generation ago, most Florida condo developers

took a “no-frills” approach to amenities tomaximize
the saleable space within a building. A pool deck,
gym and clubhouse were about all it took to lure 65-
and 70-year-old retirees to the Sunshine State.

But while plenty of wealthy empty nesters still
move to Florida, the market has shifted to younger
executives, professionals and their families with
“go-go” busy lifestyles. For developers, that’smeant:

• Larger multibedroom residences with space for
nannies and staffers

• Furnished guest suites for visitors
• Landscaped recreationdeckswith joggingpaths
and tennis courts

When Richard B. Lombari Jr. talks with affluent buyers about the latest luxury developments in South
Florida, the conversation quickly turns to lifestyle amenities such as signature restaurants, relaxing spas
and infinity-edge pools overlooking the ocean.

By RichardWestlund
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The Wall Street Journal news organization was not involved in the creation of this content.

T U R N B E R R Y O C E A N C L U B

ABOVE ALL
Introducing Turnberry Ocean Club, the
new standard in Miami luxury, oceanfront,
private club living. Designed by famed
international architects Carlos Zapata
and Robert Swedroe.

NOW SELLING
Contact us for VIP priority,
first-release pricing and selection.
Residences available from $4 million.

"""#689#5988
turnberryoceanclub.com
info@turnberryoceanclub.com

WEARE PLEDGED TO THE LETTER AND SPIRIT OF THE U.S. POLICY FOR ACHIEVEMENT OF EQUAL HOUSING OPPORTUNITY THROUGHOUT THE NATION.WE ENCOURAGE AND SUPPORT AN AFFIRMATIVE ADVERTISING AND MARKETING PROGRAMWHICH THERE ARE NO BARRIERS TO
OBTAINING HOUSING BECAUSE OF RACE,COLOR,RELIGION, SEX, HANDICAP, FAMILIAL STATUS OR NATIONAL ORIGIN.THE SKETCHES, RENDERINGS, PICTURESAND ILLUSTRATIONSARE PROPOSED ONLYANDTHE DEVELOPER RESERVESTHE RIGHTTOMODIFY, REVISE ORWITHDRAW
ANY OR ALL OF THE SAME AT ITS SOLE DISCRETION WITHOUT NOTICE. THE RENDERINGS ILLUSTRATE AND DEPICT A LIFESTYLE, HOWEVER, AMENTIES, FEATURES AND SPEFICIATIONS ARE SUBJECT TO CHANGE WITHOUT NOTICE. ALL INFORMATION IS DEEMED RELIABLE BUT IS

NOT GUARANTEED AND SHOULD BE INDEPENDENTLY VERIFIED. ALL REAL ESTATE ADVERTISED HEREIN IS SUBJECT TO THE US FEDERAL FAIR HOUSING ACT OF 1968WHICH MAKES IT ILLEGAL TO MAKE OR PUBLISH ANY ADVERTISEMENT THAT INDICATES ANY PREFERENCE, LIMITATION,
OR DISCRIMINATION BASED ON RACE, COLOR, RELIGION, SEX, HANDICAP, FAMILIAL STATUS, OR NATIONAL ORIGIN. PLEASE CHECK WITH YOUR LOCAL GOVERNMENT AGENCY FOR MORE INFORMATION. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING
REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. THIS IS NOT AN OFFER FOR
CONTRACT OR SALE IN THE STATES OF NY, NJ OR MASS. MARKETING & BRANDING BY TURNBERRYAND BRIDGER CONWAY
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Brazilian Architect Isay Weinfeld’s
Love Letter to Miami
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• Multiple specialty restaurants
• Vast terraces with outdoor kitchens
• Branding partnerships with famous
architects and designers

• “Name-brand” championship golf
•Boatingandbeachclubmembership
• 24-hour roomandconcierge services
“Today, all ages are concerned with

health and fitness, so a high-quality
fitness facility ranks very high on the
list of amenities,” notes market analyst
Lewis Goodkin, president, Goodkin
Consulting, Miami. “In addition to state-
of-the-art equipment, those facilities
must have juice and coffee bars and
well-trained, personable staffers who
provide individual services.”

First impressions also count, so devel-
opers are paying close attention to their
entrances and lobby areas. Turnberry
Ocean Club, for instance, has a three-
story lobby with a 30-foot ceiling and
glass walls that allow for ocean views.

“Having friendly, bilingual staff at the
guardhouse, attractive landscaping, a
parking valet and professional concierge
service all contribute to a development’s
appeal,” Goodkin adds.

A RESORT LIFESTYLE
While Florida oceanfront condomini-

ums take a vertical approach to their
amenity packages, new developments at
inland locations usually have plenty of

land to showcase their natural assets.
Just south of Orlando, The Encore

Club at Reunion features three different
championship golf courses designed by
Arnold Palmer, Jack Nicklaus and Tom
Watson, as well as a golf-training facil-

ity operated by LPGA legend Annika
Sorenstam. While golf is important, the
resort’s multimillion-dollar water theme
park with slides, pools and sprays is an
even bigger hit with families, according
to James Schumaker, executive vice pres-

ident, international sales andmarketing.
“We cater to affluent buyers whowant

to purchase residences from five tomore
than 11 bedrooms, so they can bring ex-
tended familieswith themontheir visits,”
Schumaker says. “Our residences have
bonus luxuries like two dishwashers and
two refrigerators,making it easy for own-
ers and their renters to enjoy large com-
munal gatherings right at home.”

Because somany luxury Florida devel-
opments now cater to families, the active
presence of children and grandchildren
must be factored into the amenity pack-
age. “A development with a large number
of children will have more parties than
an all-adult building,” Goodkin says. “It’s
also increasingly important to have an
imaginative play area for the kids who
live there or come to visit.”

DYNAMIC DESIGNS
Fromgolf resorts towaterfront towers,

Florida developers are teaming up with
renowned architects and designers who
can create fresh looks while showcasing
indoor and outdoor amenity packages.

In Miami Beach, The Shore Club is

adorned with an Art Deco vintage hotel
lobby, which flows into the pool deck,
outdoor garden and beach. At The Ritz-
Carlton Residences, Sunny Isles Beach,
a recently announced 52-story ocean-
front tower, luxury residences comewith

oversized terraces and scenic views.
“Buyers’ taste levels and expectations

have risen, and a modern, attractive
building can be an important amenity
all by itself,” says Turnberry’s Riordan.

It also takes a careful touch to create
the right blend of indoor and outdoor
amenities and integrate them with the
residences and the overall site plan. To
take just one example, many new ocean-
front developments have added rooftop
pool decks so there’s no afternoon shade
from high-rise buildings.

Since water is such an integral part
of the Florida lifestyle, some high-end
developments now have private plunge
pools on the terraces of individual resi-
dences, aswell as communitypools, adult
lappools andkiddiepools for the younger
set. In Miami’s Coconut Grove neighbor-
hood, Park Grove has rooftop pools with
panoramic views of Biscayne Bay.

Other in-buildingamenities for luxury
high-rises include outdoor hot tubs and
saunas and “no-wait” private elevators
that whisk owners to their residences. Of
course, there’s also in-room technology
so owners can control their entertain-

ment systems, appliances,
shades and air condition-
ing — or order dinner or
concierge services—with a
digital tablet keypad.

AsRiordansays, “Today’s
developments offer top-of-
the-line interiors as well as
indoor and outdoor ameni-
ties. It’s really an unbeat-
able lifestyle.”
RichardWestlund is a freelance
business writer based in Miami.

T H E E S TAT E S AT A CQUA L I N A
The Estates at Acqualina is an extension of the renowned Acqualina brand and will offer two luxury towers, 777

Acqualina Place and 888 Acqualina Place, in a gated community. As The Trump Group’s third project in Miami’s

Sunny Isles Beach, this ultra-luxury residential development will provide a dynamic new residential experience with over five beach-

front acres in a 1 ,100-linear-foot park.

The Estates will offer residents a collection of remarkable amenities, including Villa Acqualina, a 45,000-square-foot complex with a spa

and fitness center, a world-class restaurant overlooking the Atlantic Ocean, and Circus Maximus, a full floor of unprecedented amenities,

including an ice skating rink, bowling lanes, a movie theater, a Wall Street Trader’s Club and a Formula One simulator.

777 Acqualina Place and 888 Acqualina Place will offer 252 residences in a variety of 11 unique floor plans, ranging in size from 2,700 to

5,000 square feet. In addition, the towers will feature two single-family homes, three tower suites approximately 8,000 square feet each

and three, two-story 13,000-square-foot penthouse estates, all with private leisure pools.

Preconstruction prices from $3.9 million to $40 million

17901 Collins Avenue, Sunny Isles Beach, Florida; (305) 933-6666
EstatesAtAcqualina.com
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SOFI>>
(PRONOUNCED SOH-FEE)

The area now known as
SoFi (South of Fifth) is
much in demand for its
upscale lifestyle. Once
a depressed area, this
southernmost tip of
South Beach is now a
magnet for star archi-
tects and the well-heeled
Miamians who love them.
“Developers are creat-
ing new neighborhoods
by branding them with
names,” reports Danny
Hertzberg of the Jills
Group at Coldwell Banker
Residential.

PA R K G ROV E
With its lush, natural beauty, artistic legacy and world-class schools, Coconut Grove

has long been one of Miami’s most desirable neighborhoods. Designed by a world-class

team of leading architects, designers and developers, every element at Park Grove, from

architecture and art to landscape and interiors, exists in perfect harmony with the surrounding area. In their

homes, designed by OMA’s Rem Koolhaas, residents will enjoy world-class amenities, like elegant modernist

kitchens and bathrooms by William Sofield, and inventive landscaping by Enzo Enea. Park Grove offers the

best of haute living — yachting, high culture, a vibrant society — with a relaxed artistic sensibility, making

this a place where community is valued but privacy takes precedence. (305) 521-1452

Park-Grove.com

Continued
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SPLENDOR
BY THE SEA

A 5.6-acre park-like oceanfront setting.
A wealth of recreational amenities. A celebrated hospitality brand.

A new chapter in the best-selling Acqualina success story.

Nothing succeeds like success. In the heart of Sunny Isles Beach, we’re building on industry
accolades and the record-breaking sellout of Acqualina Resort & Spa and The Mansions at Acqualina

to create THE ESTATES AT ACQUALINA.
A convergence of style, substance and service that will make your home at

The Estates one of your most cherished possessions.

Half- and full-floor residences, penthouses and single-family homes.
PRE-CONSTRUCTION PRICES FROM $3.9 TO $40 MILLION.

Sales Center located at Acqualina Resort & Spa
17885 Collins Avenue Suite 504 Sunny Isles Beach, Florida 33160 305 933 6666 estatesatacqualina.com

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA
STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. All artist’s or architectural renderings, sketches, graphic materials and photos depicted or otherwise described herein are proposed and conceptual only, and are based
upon preliminary development plans, which are subject to change. This is not an offering in any state in which registration is required but in which registration requirements have not yet been met. THIS IS NOT AN OFFER FOR CONTRACT OR
SALE IN THE STATES OF NY, NJ OR MASS.
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ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS
OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, REFERENCE SHOULD BE MADE TO A PURCHASE
CONTRACT AND THE OTHER DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE
FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. THIS IS NOT INTENDED TO BE AN OFFER TO SELL
CONDOMINIUM UNITS IN ANY STATE WHERE PROHIBITED BY LOCAL LAW AND YOUR ELIGIBILITY FOR
PURCHASE WILL DEPEND UPON YOUR STATE OF RESIDENCY. EQUAL HOUSING OPPORTUNITY.

AT HOME WITH NATURE

102 24th Street, Miami Beach, FL 33139
tel 786.220.9064 | 1hotels.com/homes

Exclus ive sales & market ing by
For tune Development Sales

1 Hotel & Homes br ings together
sustainable l iv ing and luxury with four
pools - including a rooftop pool and
lounge, a spectacular 14,000 square

foot spa and gym, and three great new
restaurants by Tom Colicchio.

RESIDENCES, INCLUDING PENTHOUSES,
AVAILABLE FOR PURCHASE NOW.

wake up to 600 feet of beachfront

Residences. On the Ocean. LegendaRy.
Luxury Living in Miami from $2.4 Million

Property
15701 Collins Avenue, Sunny Isles Beach FL 33160

Temporary Sales Center
17070 Collins Avenue #265, Sunny Isles Beach FL 33160

(305) 521-1642
TheResidencesSunnyIslesBeach.com

The Ritz-Carlton Residences, Sunny Isles Beach are not owned, developed or sold by The Ritz-Carlton Hotel Company, L.L.C. or its affiliates (“Ritz-Carlton”). Sunny Isles Property Venture L.L.C. uses The Ritz-Carlton marks
under license from Ritz-Carlton, which has not confirmed the accuracy of any of the statements or representations made herein.
THIS IS AN ARTIST RENDERING BASED ON PLANS AND CONCEPTS WHICH ARE SUBJECT TO CHANGE WITHOUT NOTICE. NO GUARANTEE IS MADE THAT THE FEATURES, AMENITIES OR FACILITIES DEPICTED WILL BE BUILT,
OR, IF BUILT, WILL BE OF THE SAME TYPE, SIZE OR NATURE AS DEPICTED.
Oral representations cannot be relied upon as correctly stating representations of the Developer. For correct representations, make reference to the documents required by Section 718.503, Florida Statutes, to be furnished by

a seller to a buyer or lessee. The Developer is Sunny Isles Property Venture, LLC which has a right to use the trademark names and logos of Fortune International Group and Chateau Group. The rendering contained
herein is an artist impression, conceptual interpretation, proposed only and merely intended as illustration. No guarantee is made that the described features, services, amenities or facilities will be available or built.
Developer reserves the right to make any modifications, revisions or withdrawals in its sole discretion and without prior notice. All improvements, design and construction are subject to first obtaining permits and
approvals for same by the relevant authorities. This is not an offer to sell, or solicitation of offers to buy, in states where such offer or solicitation cannot be made.
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It’s no secret buyers of ultra-luxury South Florida con-
dos are attracted to the region’s enviable climate, wide,
clean beaches, Miami boardwalks, revitalized cultural
scene and downtown museums. Also a selling point?
Names like Piero Lissoni and Rafael Portuondo.

Lissoni and Portuondo are two among a handful of
so-called “starchitects” (famous, in-demand architects)
behind some of the region’s splashiest planned residen-

tial developments. With units boasting multimilion-
dollar price tags and one-of-a-kind designs, these condo
projects — among them the 54-story Turnberry Ocean
Club in Sunny Isles and Oceana Bal Harbour, which
features 240 oceanfront units over 28 glass-fronted
floors — are helping drive the region’s changing real es-
tate landscape.

The Trump Group, developer of The Estates at
Acqualina, hired Portuondo to design its clubhouse. The
45,000-square-foot Villa Acqualina will house a spa, fit-
nesscenter, restaurantandfull-floorentertainmentcenter.

Why Portuondo? Michael Goldstein, Trump Group
president of sales, says the developer wanted to create a
structure to complement the steel-and-glass towers, yet
stand out for its classic look. To that end, Portuondo re-
lied on classical detailing, a 35-foot main entrance porti-
co, andmanicured landscaping to create a gatehouse and
clubhouse with an Italian-Mediterranean feel reminis-
cent of theVillaDoria Pamphili andVillaMedici inRome.

“We went to Rafael because we wanted this villa
to look like it’s been there 100 years,” Goldstein says.
“Buyers are asking for unique
structures. We were going for
something we call ‘classic con-
temporary.’ Rafael’s expertise is
single-family, custom homes.”

Renowned architects bring a
level of caché that buyers of ultra-
luxury properties have come to ex-
pect.With units in new beachfront
developments carrying price tags
starting in the low seven-figures
(Oceana Bal Harbour’s 1-, 2-, 3- and 4-bedroom units
open at $2 million; Turnberry Club buyers can expect to
shell out about $1,500 per square foot) and reaching as
high as $40 million for multilevel penthouses, buyers are
purchasing both the name-brand design and the level of
detail that goes into it.

In the fourth quarter of 2014, the median sales price
in the Miami Beach/Barrier Island luxury condo mar-
ket rose 47.2 percent year over year, from $1.8 million
to $2.65 million. The average price per square foot rose
58.3 percent, from $989 to $1,566, according to Douglas
Elliman’s quarterly survey of “Miami Beach/Barrier
Island Sales.”

In thewaythatwell-heeledconsumersgravitate toward
certain luxury cars and designer labels, “They are looking
for the same thing in the way they live,” says Jay Phillip
Parker, CEO of Douglas Elliman’s Florida Brokerage.

“People generally are looking for creativity and enhanced
design. We used to just design units to maximize density
and space so we can sell more units. Today, the starchi-
tects aremuchmore adept at creatingfloor plans that can
speak to the particular needs of the buyer.”

An example: Turnberry Club’s “flow-through” floor
plans and 11-foot balconies that allow residents to enjoy
the Atlantic Ocean to the east and sunsets to the west.
Units atThe Estates at Acqualina feature 10-and-a-half-
foot high ceilings and corridors perpendicular to each
residence’s main entrance, leaving views through to the
wraparound balconies untouched by walls or doorways.

Property grounds are also getting the starchitect treat-
ment. Oceana Bal Harbour residents will enjoy beach-
side gardens and reflecting pools, as well as acres of Enzo
Enea-designed landscaping. The Switzerland-based
landscape architect used a range of plantings including
oak and wild tamarind trees and shrubs and grasses like
green island fichus and spider lily. “We’ve tried to ap-
proach the project from a functional perspective,” Enea
says, “and make it as comfortable as possible, taking into

consideration the winds and humidity typical of a tropi-
cal climate.”

So why now? Credit Florida’s low tax burden, and its
growing cultural and shopping scene, which are draw-
ing cash buyers from New York, and international buyers
from places like Brazil, Mexico and Canada. Both Trump
Group’sGoldstein andDouglasElliman’sParker saymany
buyers are looking at these units as primary residences
with amenity-driven living experiences and don’t blink at
spending several thousands of dollars per square foot.

“Demographicshavechanged,”Goldsteinsays. “Today
my average buyer is between 40 and 45. In the old days
you didn’t have units that were 5,000 square feet. Your
buyers today can travel anddobusiness on their phones.”

LucyMaher is a New York City-based writer with 20 years expe-
rience covering real estate, travel and general lifestyle trends.

T H E R I T Z - C A R LTON R E S I D E N C E S , S U NN Y I S L E S B E A C H
The Ritz-Carlton Residences, Sunny Isles Beach is a new luxury condominium development in Sunny Isles Beach, Florida developed

by Fortune International Group and Chateau Group. Boasting an expansive 250 linear feet of pristine white sand leading to the

Atlantic Ocean, it is the only property within The Ritz-Carlton Residences portfolio to be located on the beach in Miami.

Designed by world-renowned architectural firm Arquitectonica and featuring stunning interiors by Italian designer Michele Bonan,

The Ritz-Carlton Residences, Sunny Isles Beach will rise 52 stories, offering 212 unique residences. When complete, the property will

be managed by The Ritz-Carlton, bringing a new level of luxury service to what has been deemed “Florida’s Riviera.”

TheResidencesSunnyIslesBeach.com
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Fueling South Florida’s Building Boom
By LucyMaher

DESIGNER-READY>>
These new developments essentially provide a blank canvas for buyers and their
interior designers, says Dan Hechtkopf, director of luxury sales for Douglas Elliman
Real Estate in Miami Beach. Rather than including pre-installed finishes (like floor-
ing), “designer-ready” units come stripped down, so buyers can choose their own
(saving them the trouble of ripping anything out before moving in).

15701 Collins Avenue, Sunny Isles Beach, Florida
(305) 503-5811
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THE SKETCHES, RENDERINGS, GRAPHIC MATERIALS, SPECIFICATIONS, TERMS,
CONDITIONS AND STATEMENTS CONTAINED IN THIS BROCHURE ARE PROPOSED
ONLY, AND THE DEVELOPER RESERVES THE RIGHT TO MODIFY, REVISE OR
WITHDRAW ANY OR ALL OF SAME IN ITS SOLE DISCRETION AND WITHOUT PRIOR
NOTICE. THE PHOTOGRAPHS CONTAINED IN THIS BROCHURE HAVE BEEN TAKEN
OFF-SITE AND ARE MERELY INTENDED AS ILLUSTRATIONS OF THE ACTIVITIES AND
CONCEPTS DEPICTED THEREIN. NOTHING HEREIN SHALL CONSTITUTE AN OFFER
TOSELL, OR A SOLICITATIONOFOFFERS TOBUY, IN STATES INWHICH SUCHOFFERS
OR SOLICITATIONS CANNOT BE MADE.

10201 COLLINS AVENUE, BAL HARBOUR, FL 33154
786-414-2939 | WWW.OCEANABALHARBOUR.COM

Superlative sculptures from renowned artist Jeff Koons.
Flow-through residences, ocean and bay views.

A NEW
MASTER-
PIECE

Financed by
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ART BASEL MIAMI BEACH
Art Basel 2014 featured more than 250 of the world’s

leading modern and contemporary art galleries and
drew some 73,000 international visitors. But the
500,000-square-foot convention center, home to the
official event, is just the beginning: There are satellite
fairs, celebrity-studded parties, and a surfeit of big
shows at Miami-area museums and galleries. (The 2015
fair will take place December 3-6.)

BASS MUSEUM OF ART
This institution,which celebrated its 50th anniversary

last year, is theMiami area’s second-oldest art museum,
after the Lowe Art Museum at the University of Miami.
Housed partially in what used to be the Miami Beach
Public Library, the Bass boasts a superb and varied
permanent collection — everything from European old
masters and Egyptian sarcophagi to Chinesewoodblock
prints — and has a rotating schedule of high-profile
contemporary art exhibits.

WYNWOOD ART DISTRICT
Once a warehouse district that had fallen into

disrepair, this now-thriving arts hub is home to more
than 70 galleries and private collections, including
one prominent contemporary art museum housed

in a repurposed Drug Enforcement Agency facility.
Another major attraction, Wynwood Walls, is a free,
outdoor street-art park, featuring hugemurals byworld-
renowned street and graffiti artists.

PÉREZ ART MUSEUM MIAMI
Located indowntownMiami’s30-acreMuseumPark,

the former Miami Art Museum is dedicated to modern
and contemporary art and affords stunning views of
Biscayne Bay. “It’s a beautiful venue,” Wagner says of
the modernist, indoor-outdoor museum, designed by
award-winning Swiss architects. “You don’t know what
to focus on first: the art or the actual building.”

OCEANA BAL HARBOUR
When this 240-unit Bal Harbour condominium is

completed in 2016, owners will own an equal share
in two large sculptures by American artist Jeff Koons.
The commissioned works, Ballerina and Pluto and
Proserpina are mirror-polished stainless steel sculptures
with transparent color coating and will be installed by
the beachside gardens and the reflecting pool.

MIAMI INTERNATIONAL ART FAIR
Of the major Miami art fairs that don’t have

Basel in their names, MIA stands out because of its
venue: onboard the SeaFair mega-yacht, docked
at Bayfront Park. The most recent event, the Art
Fair’s fifth, ran from February 26 to March 1; it
featured 28 international dealers specializing in a
wide array of 20th- and 21st-century art. “It’s just
unbelievable,” Wagner marvels. “It’s a whole different
experience from being in a ‘trade show’ convention
center venue.”

Mark Yarm lives in Brooklyn and writes about arts,
culture and technology for a variety of publications.

Art Basel Miami Beach — the fabulous international art fair-cum-raucous party
held every December since 2002— has had a profound impact on the culture of
Miami. Like the city’s sandy beaches in July, the art scene is now scorching hot.

“Art Basel has propelled Miami into a bracket where we rival New York and L.A. in
many ways,” says Katerina Wagner, founder and editor of the Miami Art Scene blog.
“There’s so much glamour and energy emitting from this art mecca.”
Here are just a few pillars of the city’s booming art scene:

O C E AN A BA L H A R BOUR
Oceana Bal Harbour, a collection of artful residences, sits

just outside the excitement of Miami Beach yet a world

away in the elite enclave of Bal Harbour. Complete flow-

through layouts ensure residents never miss a moment

of the beauty that surrounds the building, including

views of the Atlantic Ocean, Biscayne Bay, the Bal Har-

bour Marina and Miami’s intoxicating city skyline.

Just steps away from your front door, the latest creations

from Paris, Milan and New York grace designer shops at

the famed Bal Harbour Shops. Stunning art installations

by world-renowned artist Jeff Koons highlight the im-

pressive 60-foot-tall outdoor breezeway that connects

the ocean to Collins Avenue.

Oceana Bal Harbour’s expansive green space includes a

Versailles-inspired landscaped garden, an Olympic and

leisure pool, tennis courts, and 400 feet of beach access.

A world-class restaurant and spa offer the indulgences

of a five-star resort without ever having to leave home.

10201 Collins Avenue, Bal Harbour, Florida, 33154
(786) 414-2929
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OceanaBalHarbour.com
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FLOW-THROUGH>>
A transparent spin on the term floor-through, flow-through
dwellings feature unencumbered passage from one end of
the home to another, along with views to match — ideally,
from ocean to bay, sunrise to sunset.

ByMark Yarm

BAL L ER INA BY J E F F KOONS
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Take the case of a 20-something heiress and aspiring
actress whose high-net-worth family regularly works
with Victoria Hoffman, the founder and CEO ofMiami-
based Concierge & Events by Victoria. The actress/
heiress longed to embrace all things Hollywood and
meet as many power players as she could.

But how does one penetrate this epicenter of a world
filled with heli-skiing actors, directors and producers
whomake deals over dinner in private mansions?

The heiress turned to Hoffman, her trusted con-

cierge. Because of Hoffman, this budding actress
landed an invitation to an intimate wine-tasting din-
ner held for a blockbuster movie star. Not only did the
heiress get to mingle with the actor, she also got to go
out with the group after. She was given the kind of in-
sider access that is nearly impossible to get without
the right connections.

The “star encounter” is just one kind of beyond-the-
velvet-rope experience that Hoffman’s clients have
grown to expect — at a cost running anywhere from
$5,000 to $100,000. Meanwhile, for the price of home
ownership, similar services can extend to owners of

some of South Florida’s high-end condominiums.
Several offer a bespoke, high-level concierge unit:
TurnberryOceanClubhas a full-timemultilingual con-
cierge service. And the concierge mantra at Old Palm
Golf Club? If there’s something he can do for you, con-
sider it done.

“In this world of private wealth, it’s not enough to
just give a client entry to an event,” says Hoffman, who
worked in film and TV more than 16 years, giving her
a vast database of contacts. “It’s taking it that one step

further — doing some-
thing more insider and
special.”

Special in Hoffman’s
world can mean ac-
companying a famous
oceanographer on an ex-
pedition to Antarctica;
playing touch football
with a pro football Hall of
Famer, followed by din-
ner; meeting a celebrity

designer at his or her fashion show or having the de-
signer act as a personal shopper for the day.

The experiences Hoffman offers can be as big as the
imagination allows. “I’m an adventure-seeker myself,”
says Hoffman, who will soon launch the new company,
LuxePass (as in, passport to luxury).Her criteria are often,
“Whatwould be onmybucket list?”

Hoffman has even arranged for music-loving clients
to go into a studio with a recording star while he writes
and records. She’s also opened doors into impossible-
to-penetrate couture fashion shows in Paris. And during
Art Basel, her clients can visit collectors’ homes and get

up close with priceless paintings not publicly shown.
Hoffman’s offerings even extend to the unusual.

She has arranged helicopter excursions to Florida’s
Okeechobee area to hunt wild boar, followed by dinner
(of said boar) at a private ranch. She can send people to
Tuscany for truffle hunting. She’s commissioneddesign-
ers to outfit clients with one-of-a-kind period costumes
for privatemasked balls in 15th-century Venice palaces.

Francis V. Cuttita, a prominent New York real estate
attorney who represents celebrities, models, profes-
sional athletes, CEOs and high-net-worth individuals
in commercial and residential real estate transactions,
believes concierge services are now a necessity, rather
than a luxury, for condo owners. Because of his cli-
ents’ busy schedules, Cuttita sees a strong demand for
world-class, hotel-type services and amenities.

“Convenience is everything, and a concierge ser-
vice only adds to the value of a condo,” Cuttita says.
Typically, the concierge service expense is included in
themonthly condominium common charges, he notes,
adding, “Our discerning buyers consider concierge
services a must-have in a luxury condo building, espe-
cially given the demanding schedules of owners who
typically own multiple residences. We are seeing a rise
in concierge condominium services offered in luxury
markets like Miami.”

“People buying real estate in new buildings like to
know that there is complete and total service at their
beck and call,” Hoffman says.

As for Hoffman’s personal practice, the challeng-
es continue to grow. Reports Hoffman, “People say,
‘What’s the next big thing you can do for me?’”

Jeryl Brunner is a New York City-based author and journalist
who covers entertainment, travel and lifestyle.

There’s a famous quote — “I don’t care to belong to any club that will have me as a member.” Just the same, though,
belonging to such a club can result in considerable perks — some even career-making. The tricky part is getting in.
That’s when some club-member aspirants turn to their personal, well-connected concierge.

By Jeryl Brunner

E N CO R E C LU B AT R E UN I O N
Situated within Reunion Resort, one of Florida’s most popular resort destinations, and located just

minutes from Orlando’s world-famous theme parks, The Encore Club at Reunion offers a luxurious

home away from home for visitors to sunny Central Florida.

Spanning more than 300 acres, The Encore Club at Reunion is being developed by Encore Resi-

dences & Resorts and offers homes with five to 11 bedrooms, with heated swimming pools included.

Prices start at just $349,900.

This private community will feature a breathtaking 15,000-square-foot clubhouse that will include

a restaurant, lounge and fitness center — and 24-hour concierge services.

The clubhouse will feature an unparalleled private water park and resort pool. Owners and guests

can access all private Encore Club amenities and shuttle service to the nearby Orlando theme parks.

TheEncoreClub.com
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When the Sunshine State’s well-heeled seek exclusive entrée — from movie star dinners to private masked balls — they call on their concierge

TURNKEY>>
Overseas clients — whether from Brazil, Russia or Dubai — don’t always know the
meaning of this word, Hertzberg reports. Still , they definitely appreciate the concept:
Soon-to-be owners typically visit a model showroom and look at suggestions for stone,
wood and other finishes, which they can order on the spot. Also on the rise: Homes sold
along with their staging furniture.

— TOM FARLEY

7715 Heritage Crossing Way, Reunion, Florida, 34747
(888) 708-0327

INVEST IN FUN. INVEST IN FAMILY.
OWNA PRIVATE RESORT RENTAL HOME INORLANDO.

Welcome to The Encore Club, where families can enjoy on-site
amenities ranging from beach volleyball to a private multi-
million dollar waterpark! Whether it’s splashing down the water
slides or dining at The Encore Club’s private restaurant, this
Orlando area resort has it all. Our club offers 24 hour concierge
service and shuttle service to Disney World®. Close to shopping,
restaurants, entertainment and justminutes from SeaWorld®,
Universal Studios® and Disney®.

All amenities, features and facilities described herein are proposed based upon current development plans, which plans are subject to change without notice, and there is no guarantee that said
amenities, features and facilities will be provided, or, if provided, will be of the same type, size or nature as described. These materials are not intended to and shall not constitute an offer to sell nor
a solicitation of offers to buy or lease real estate at The Encore Club at Reunion by residents of Connecticut, New York, New Jersey and in any jurisdiction where prior registration, license or advance
qualification is required but not yet completed or where otherwise prohibited by law. Void where prohibited by law. Renderings contained are based on the current development plans, are conceptual only, and
are for the convenience of reference. They should not be relied upon as representations, express or implied, of the final detail, and are subject to change without notice.

5 TO 11 BEDROOM HOMES FROM $349,900

888.765.6251
TheEncoreClub.com
REUNION, FL 34747
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